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In its first edition in Rio de Janeiro, had more than
200 people at the ArcaHub space in Ipanema, with
national and international speakers and had the
content of technical talks from advanced to
beginner levels with the themes: Kubernetes,
GitOps, DevOps, DevSecOps, Monitoring and
Observability, Container Security, Digital
Transformation Strategies.
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KCD Rio de Janeiro



K C D  R I O  D E  J A N E I R O

The power of storytelling, when life and
technology meet each other to tell a story

beyond  a humanized perspective 

The power of storytelling

Story about Luis Provenzano

https://www.instagram.com/p/DHo18QbxfZM/
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B i g  N u m b e r s  
Period: 01/03/2025 - 31/03/2025

New followers

Impressions

Total reactions (Organic)

331

39.493

1.516

Total followers

Page Views (Total)

2.550

1.491

Engagement rate

5.56%

Unique visitors

659

Clique
s

3.791

Summary of results
During the period from 03/01/2025 to 03/31/2025, 15.269 unique impressions and 3.791 clicks were recorded,
resulting in an engagement rate of 5.62%. In total, the publications received 1.516 reactions, 65 comments
and 41 shares. Organic impressions reached 39.493 during the event period.



B i g  N u m b e r s  
Period: 01/03/2025 - 31/03/2025

Visitors by seniority

Demographics 

Visitors by region



Followers

Impressions

Comments

765

46.678

99

They started following 

Scope

195

18.898

Total interactions Engagement rate

1.667 8,82

Publications 

44

Likes

1.397

B i g  N u m b e r s  
Period: 01/03/2025 - 31/03/2025

Summary of results
We can notice exponential growth due to the content strategy, where the numbers speak for themselves. 
Why do these numbers matter to the KCD RIO brand? 
Amplified visibility, where each person who saw this content identified in some way with what we are talking about. 

Engaged community with a 395% increase in comments, proof that we are able to create real conversations with people and build genuine
relationships, generating interest in what we talk about at the event. 
Proven ROI with 37.89% engagement per post where each content works on the dynamics of telling the event's stories in a light and natural way,
translating into a 400% growth in the return on investment in "Real Time" Marketing 

+34,2% +25.71%

+257.29%+74.08%+152.90%

+ 395.00% +228.80% +88.989%



B i g  N u m b e r s  
Period: 01/03/2025 - 31/03/2025

Main Publications Main Reels 



Speake r s



P H O T O  H I G H L I G H T S



P H O T O  H I G H L I G H T S



P H O T O  H I G H L I G H T S



We created a YouTube channel and that now has the KCD Rio visual identity. 
We have separated the talks into categories of all the KCDs that have been
happened in Brazil: São Paulo, Floripa and now Rio de Janeiro.

The idea is that in each KCD, we can change the Brand of this page, adapting it to
the current moment, and that all social media communications are changed
following the same brand guide and visual Identity on digital channels. 

https://www.youtube.com/@KCD_Brazil

All the Talk's stay here! 

https://www.youtube.com/@KCD_Brazil


T H A N K  Y O U  T O  O U R  S P O N S O R S
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